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Analysts thoughts of  what happened in 2013 - drop in gross margin not liked by investors:

• Gross margin extraordinarily high in 2011-12 as iPhone4S featured only minor re-

engineering from the iPhone4. 

• Re-tooled (and lower-margin) iPhone5 from 2012, existing market exhausted and 

discount sales to China, smartphone market got commoditised, new product iPad had 

lower margin; not known whether new CEO was a product visionary nor whether there 

were any truly great new products in the pipeline.   



Analysts thoughts of  what happened in 2015 - drop of  gross margin not liked by investors 

• Concerns that Apple may be losing ground in China (25% of  revenues); Apple, former

smartphone segment leader, is now trailing Chinese tech co-s Xiaomi and Huawei.

• Can Apple find new geographies to drive growth? Maybe not. Will they be able to lift 

the average selling price? Probably not. Are they dependent on the iPhone? Yes.

• Investors would feel better if  Apple had another product to fill the space, Apple Watch 

and Apple Music, however, are not likely to do that in the near term.








